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WYOMING PUBLIC MEDIA CONNECTS WYOMING THROUGH NEWS AND
CULTURAL PROGRAMMING THAT INFORMS, INSPIRES, AND EDUCATES.

Wyoming Public Media
1000 E. University Ave. Dept 3984
Laramie, WY 82071

(307) 7662401
viyomingpublic
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Wysming Public Media is 2 statewide service of the University of Wysming

Listener Photo Credits
Bull Efk at Dawn, < Don Getty; What a View « Aaron Kraft; Milky Way Lake « Mzgan Johnson; Desp Lake < Aaron Kraft;
Turn Out Aftera Long Day @ Bill Cooley; Libby Flats € Lane Tomme; Quaen of Grand & Sue Ernisse; Welf Worn Chaps

Z Dian le; Fishing the Upper Green © Peter Arnold; Bison Bulf in Fountain Fiats in Yellowstone National Park
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65,000

listeners across our listening area

90,000+

square miles of broadeast reach

7,800

‘WPM members and growing

K

horses—plus 2 specially-outfitted Polaris vehicle,

skis, a Sho-Cat", a chair lift, and some good old-

fashioned hiking boots ready for our engineers
to kesp WPM’s transmitters up and running

When our listeners log on to our website
or adjust the dial to one of Wyoming
Puklic Media’s 27 frequencies across

the state, they know they'll be connecting
to the news, cultural stories, and music
they've come to rely on

But don't ever take that magic for
granted - our engineers work tirelessly
to make sure our statewide network is
running smoothly so our listeners never
miss a minute. It isn't easy, but the value
of puklic radio motivates us to deliver a
reliable product year in and year out: it’s
the Wyoming Public Media way!



2,826,678

number of page ws
wyomingpublicmedia.org e
January 2016 to May 2017

160,000

average numbev of page views per
month of wyomingpublicmedia.org

37,000

average number of unique visitors per month
on wyomingpuklicmedia.org

65,000

podcast downloads per quarter

5,000+

Facebook likes

4,450

ter followers

2,800+

Instagram followers

24/7

hours a day + days a week Wyoming Public Media
is available to listeners on air, online and in app

Wyoming Public Media understands its listeners don't just listen to the radio in the
21st century. We're committed to providing a variety of ways to listen to, interact
with, and just plain enjoy the rich content we provide sach and every day.
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tech-savvy

Public radlio listensrs are drawn to
media that satisfies their need for
intellectual and artistic stimulation
they value creativity, curiosity, and
social responsibility.

Across platforms, public radio reaches
the nation's best and brightest. They

are connected to their local communities.
and poised to be thoughtful and
educated leaders. 87% of listeners
discuss content with friends, family,

and colleagues

Public Radio listeners are more likely
than the average adult to participate
in almost every kind of online activity,
from communication with frignds and
family to purchasing goods and services.

engaged prudent

well-traveled

Public radio listeners value product quality,
corporate reputation, and environmental
responsibility as key drivers when making
dacisions. They anticipate more spending
for travel, investments, home improvement,
and financing their child's education

Public radio listeners are 39% more likely
than the averaye adult to vote in federal,
state, and local zlections. They are 120%
more likely to serve on a committee for a
local organization. Listeners are willing to
devote their time and resources to issues
they care about.

Public-radio listeners in traveling both
domestically and abroad, 82% more likely
to have taken three of more vacation/
personal trips in the past year favoring
cultural and historic sites, live concerts,
museums, and art galleries.
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Forty one million listeners
trust their local public radio
station each week to deliver
the fact-based, unbiased
journalism they need to stay
informed about the news in
their communities and the
world. But listeners love NPR
because public radio provides
insights on life and culture—
authentic voices they may not
hear anywhere else and stories
that will spark their curiosity.

MEG GOLDTHWAITE,
NPR CHIEF MARKETING OFFICER

L}

This Year's Acheivements:

2016 Wyoming Legacy Award

HumaNature podcast arows §57% in its first year and is
featured on Alaska Public Radio, New Hampshire Public
Radlio, KUT Austin, SiriusXM Radio, and in Denmark.

2017 Wyoming Arts Council Doubleday Award - Etin Jones
2016 Peabody Finalist - Tennessee Watson

4 Edward R. Murrow Awards
+ 3 Regional - Melodie Edwards and Aaron Schrank
+1 National - Tennessee Watson

3 PRNDI Awards
+ Bob Beck - Ist Prize, Best Use of Sound
+ Micah Schweizer - 1st Prize, Best Interview
+ Melodie Edwards - 2nd Prize, Best Investigative/Enterprise
Story

Visits from Lakshmi singh, Ira Glass, Garrison Keillor, and
Don Gonyea.



AWARD WINNING STORIES

Transgender Laramie Teen Runhing For
School Board Amid School Policy Debate
by Azror Schranx

Schrek locket it o the life of Rivar na K
she Fal.ght £ pretect the rights and pelizes on ke
clocket to Fe ¢ other transgander students in

A kary Counly School Misl< el

Winnes: Edvwrare R, Musrow Awerd For Hard News

as

Taking A Peek Into The Intimate Lives Of
Mountain Lions
by Malouie Euwarus

Ecwarcs joines wilil i rassarcher Mark Elbroch
of the Parlher's Fura Projcel al the Gros Venlre
River in Jackson to discuss his wesearen on FEL, a
losal 1 ouritain Fon. The sory featured vicso a1l
sourd recarairgs from the projsat

Vinner: Sdware R Muarow Awars for Best Use of
Sound

A Two-Part Look at Native American
Boarding Schools
by Melocie Eewares and Aasar 5

rank

Schraak and Ed wacds aired a cornpsl ing two-story
seriss on the ‘ssuss that surrourd Native Arnerican
bosrding schools. £a.F oas. and presenl. Fpisode
Qne, “Morthern Arapaha Seek Fealing For Historic
Boarding SoF oo Iraurmas” speads of the last e
affzcts of suballing trines. whi
Today's Remaining Nat vz Ama
Schools Are A Far Cry Fram Their Hislory” sheds
light on the vast irnpravernerts ot the schals
Vlinner: sdai K. Musrow Awars for

Best Secies

UW Choral Music Director Becomes Record

Setting Power Lifter
oy Beb Beck

bk mterviewed L Niols Lanart’ne, Lirector of
Choral Activties 2t the Lirn ity of YWyarng, anc it
wer hidcen talent as a weight liftar At 2117121 los., and

in her 40s, | amarlire acles he back squal werld
ecod for squatting 26 los,

Minaer: Pulsiic sadio sews Direczons b
ISt Place For Best Use of Soud

A,

From High Society To The High Plains
Neltje's Life Outside The Lines

oy Miceh Shezer

After the release of her new raemain, Nortk of Craz
Sehwsizer sat down wizh Nelt's to discuss ber
uphrirairg in New York. Long lsland. znd South
Caro iné, as well as why she lsft sccisty Ife ard
noved Lo her zdop ed home near Sneridan, where
she sl lives.
Minaer: Pubiic A

Ist Plare Far Sest Inrs

Neews Dieerons inn, Awar,
oW

Overcrowded Lives: The First In A Series On

The Reservation Housing Shortage
oy Melodie Ed ~ards

With c.irrent grawth and arosparity on ke Wiad River
Inelian heseratior . Edwards looked into an urexoestsd
sice ef=2t: & housirg shartzge. Vitn a lower Fedian
incoms, “ami ies often poo their resources in order to
live encaply andar anc roof.

Ninner: Pulbsiic Radlis e
2ned Place For Best hivestiga

Direco’s Inz. Awars,
/Enturprise. Ste




WYOMING AUBLIC MEDIA OPENS Doblis'

Where do YOU listen?
> Media informs and entertains &
with news, music, and cultural

wh-\\‘e pr '\nduig “S, frs mth "'F'l"a, . 67 60/

67.6% of WPR’s audience members listen
at home or at work.

an‘i national news, eclectic music, and ideas that 31 .4 (+]

matter. This can happen only because of strong listener .

support. 31.4% of WPR’s audience tunes in as
they drive around and across the state.

Here at Wyoming Public Media, we know the
importal of guality programming and coverage.
BJLdUSE of this, we added three Wyurmnq Public Radio 3, 5 O O +
The Wyoming Public Radio app has been

downloaded on over 3,500 devices to
provide service and streaming on the go.
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HumaNature
WYOMING PUBLIC MEDIA
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OPEN SPACES

Winner of 2 PRNDI pacleast award, HumaNature tell real stories
whers humans and our habitat meet. Along the way. we meet people
whoss encountare writh nature help us reflact on our own place in the
warlel. Heard in all 50 states, the show attracte a divarse American
and global audience, Here's whal lisleners are caying

I fove how HumaNature expertiy melds experiences in the outdoors
with deeper psychological snd societal topics.”

“Like sitting around 3 campfire, listening to a friend tell a great story.

Open Spaces i< a nevss and pubilic attaire program abaut Wyaming
and the West. rom in-clepth coverags of legislative issues. naws
from University of Worming, and discussion abat hows Wyoming
fits inta national issues of the day, our news reporting keeps
Woming licleners informed and connecled Lo umm s

Spoken Words s the nowest padcast from Wyoming Public Media,
produced in collaboration with the University of Wyoming MF& in
Creative Writing program. Each episode gives listeners a chance to
dlisconier a new writer—or mayke revisit an old tavarite with a tresh

perspactive.

The shaw targets literature fanc; we hear fram authore [iving in the
WesL. wriling from Lhe 'WesL. or vriling aboul Lhe WesL from around
the vrorld.

The Modern West is a monthly digest of news and cultural stories
from the Mountain West. Through features, interviews, oral
history, readings and more, this podcast offers a rich snapshot of

life in the Mountain Wes!

‘Wyoming Public Media is proud
to present four original programs
in addition to the 37 quality
programs NPR (the #1 publisher
of podcasts) offers toits
audience.

an-demand listening via
podcast is driven by a diverse
roster of programming on a
broad range of topics including
long-form interviews, storytellmg,
comedy, science, pol
inance, and pop culture.

Free. Anywhere, anytime.

(11

The material you were choosing
was interesting— I just thought
you guys had good taste. The
stories that | heard, | thought,
“this keeps my interest.’
—IRA GLASS, HOST OF
THIS AMERICAN LIFE

LE




jazz
classical
soul
roots
bluegrass

live-in-studio
world

blues
alternative

No matter your musi

Fram our 24-hour jazz ar
popular W i u
western edge, Wyoming Publ

ctic mix of music. With a wide array of musical

yorming, the Mountain ‘West region,
around the

world, ming Public Radio programs are heard
statewide and beyond.

Our passionate listener
the Music D
on the radi

hey turn
ow music has the power to cornect us all.

moam

JAZZ WYOMING CLASSICAL WYOMING WYOMING SOUNDS

WYOMING PUBLIC MEDIA LIVES AND BREATHES MUSIC



Fiscal Year Revenue 2017*

Membser contributions includle annual fund drives ac well as
Leadership Circle gifts for bath restricted and non-restric ted
projects. In total, this support funds new dirsctions at WPM,
and pays for positions and productions. Pladge drives are
wital sourcas of annual income. In under fourteen days sach
spring and fall, we raised over $700.000 from online and
<all-in donations,

Corporate sponsorshlp contributed over $400,000 in Fiscal
Year 2017 Businesses and Corporations are dedicated listaners
and supporters fram in and around Wyoming, They undaryrits
proarams and issue challenge arants during fund drives. These
challenge grants provide dollar-for-dallar plecging apportu-
nities that dauble yaur maney: They're nat just a fun activity,
Lhey're a necessily!

University of Wyoming support funds a little undier half of our
full-time professional pesitions, and in 2017, included cne-time
funding of $500.000 for infrastructure as appropristed by the
legiislature. W also raceivad $502.781 of support in the form
at Indirect Admin Support and In-Kind

The Corporation for Public Broadeasting arant is

static annual grant of just above $300,000. Additionally, CPB
contributes an annual In Kind bensfit af just over $300.000 in
tha form of leyal licensing fees. riuhts acquisitions, straming
access, and legal oversight, amons ather natianal initiatves

Endswment Interast stems fram WPM's endowment held at
the UW and other foundations to maintain state funding to
support future activities and provide smeraency support for any
reversals in Tederal funding, Inlerecl funds are reinvesled. as
suggested by the CPB Best Practices guidalines.

Wyoming Public Media receives funding from a

wide varisty of sources sah year.

Member Contributions $1,479,113
University of ‘yoming ~$1.239153
Corporats Sponsorsh 5 400,687
Corporatian far Public Broadcasting $ 352101

ard other Grants

Investrments $100,87
Total Revenus §3,541257

Investments
2.8%

Member
Contributions

Univeristy of
Wyomin:
34.7%

Fiscal Year Expenses 2017

News, programming, and productlon ar= our graatest sxpensas,
which reflects the core af aur mission - ta <erve ‘Wyoming. By
allocating the majority of our funds to local journalsim and
purchasing rights to national programing, we are encuring that

our listaners are kept up to date on the issuss that matter most

to them. This budast also funds cultural prosramming that reachas
wider audienc s, showeasss Wyoming stories, and entertains in
addition ta informing.

Engineering costs reflect the statevide reach of our signals as well
as the rugded mountainaus terrain our chgineers ancounter. Each of
our improvemeants around the <tat2 is 2 major undartaking, as we
are dedicated to going the extra mile for aur listeners, no matter
whare in the state they may be. We keep our broadeast technology
up ta date and up to code to better serve our listeners

General operating costs fall on 'WPM. just like any other arganization
Our costs include business manager functions, F- ommunications
Sammission compliance functions, non-UW broadeast oriented
support staffing, and Lasic costs associated with a statewids 24-

hour multi-platform media <ervice. Vehile engineeting and program-
ming hava the most tangible and audiible affects, our ganeral

fund also supparts community outreach initiatives that are the heart
and soul of public broadcasting

Fundraising costs reflect Lhe cupporl and serviee for our over

5,000 members, This funding also includes casts associated with the
Fedoral Cammunications Commission and Corparatian for Public
Broadeasting compliance, mandates denar transactions, engineeting,
and technology regulatians. as well as on-air and online messaging
rules. This compliance also axtends ta svents, mailings, fund drives,
and comraunity service activities.

Only with this diverss fund base are we able to
provide the quality news and programming that
vou rely on 2ach day.

Newz. Progams, and Produclion $1.262872
Engineering $ 872130

Managemenl and Gencral §704,204
Fundraising 5140375
Reserve $143,.808
Depraciation $117.847
Tatal Revenus $3.541237

Depreciation
Reserve 3.3%
41%

News, Production,
and Programming
7%

Engineering
24.6%

“ These nurmbers do not include Indirect Admin Support & In-Kind fram U,

“* Includes a ane-time funding contribution of $500.000 for infrastructure appreciated by Wyoming's legislature.



LISTENINGTOWYOMING PUBLIC MEDIA IS EASY
{LEAVE THE TECHNICAL SKILLS TO US)

Technology Updates

Thic yeat WPM enginsers went above ancl beyend. through sAswaltifts and on horseiback
to provice the highest dua ity services and <inal passible. In addition to maintenance
and upleap, Lhe Learn made a (e addilions and updales around Lhesale

New Channele and Programs

+ Launch of Wyoming Sounss Charnel, on air and onlin in July 20°
Now: providing 2 24,7 music servic:to the Wyeming community and beyond at
wavomingsaLnidscam, 1028 in Laramic, 8.8 n Lansdor anst Riverton, 8.5 in Torringtan,
and 941 in Worland

+ yoming Souncds and Classical Viyeming in Jackson

In carly September 3017, PR announced the addition of hwo dgnals in the Iackson
Area. Listaners can tun2 into 973 for Viyoming Sounds and 95.9 for Clascieal Wyoming

+12unch of The M
I ctober of 2071 WM, with with partal funding from tae woming cultural Tt
launched the online platform of our podeast Tt 1 Wast. Find your Trus Viest

st org,

New Transmitter Sites

+ Instal ation of Fickey Mountain Trarsmitter
Excended Wyoming PUblic Radio service in Mountain View, Lymar, anc Fort Bridger.
Since last July, this signal has been improved even more,

+ Instal ation of EIk Mountain Transitter
vended and Improved Woming Puolic Radlis service in EIK Motntain, Rawdins,
and Saratoga. closing the -89 gap.

Improved Signals and Sites

+ Torringlon Fancing Project
Addlitionz| fencing was cmalaced at the Torvington transmitter site to provent
losal ivestock from tampering with the area's service

+ Worland Artoraz Upidate
With an updatuel antenna, WHR engineers were ablu to oring strongur ane
expanded sienal to the Vorland area

1 Improved Tranceissions
Mu

Some of thase projects were funced by 2 state appropriation to UM and WP,

Future Projects

As your read this, a donor funded multi-
platform journalist is settling in as a joint
appointment by WPM and the Buffalo
Bill Center of the West in Cody. We're
working to fund a similar northsast
Wyorming reporter for in-depth coverage
of the area issuss. In the coming months,
signal improvements will affect Laramic,
Mountain View, Douglas. Story, Banner.
and Jackson. Additionally, we will work
on the Wheatland and Bondurant areas.
to help fill the signal gaps.

Sarnctimes our ehgineers Tace malor challenges
to provide service across the state, but even a
little snow dossn't stop our team from getting 4
jek denel This phote was taken ky one of our
engineers back in January after a signal outtage
was reparted in Evanston.
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OUR LISTENERS




THE LEADERSHIP CIRCLE

The Wyoming Public Radio Leadership Circle Members stregthen the foundation of
our service to listeners in Wyoming and throughout the world,

Viyorning Public Media’s Leadership Circle members
have the distinction of being our most genorous
annuial contributors, leading the viay in uniting
Wyoming's communities and delivering outstanding
programming to our expanding network of listeners
Leadership Circle members can be found throughout
the state, and their support has a large impact on
special projects and day-to-day station operations.

‘Why become a Leadership Circle Member?

+ Ensure that VW/PM can deliver signals and
programming to all of Wyoming.

+ Strengthen unique programming that only
‘Wyormning Public Radio can offer.

+ Sustain national programming that's an essential
part of your day.

+ Contribute directly to the expansion
of service and vision of excellence.

+ Enjoy the various benefits and special
privileges catered to your level of giving.

Ways to become a member.

+ Make a one-time annual gift of $600 or
more

+ Become a sustainer with a pledge of $50
or more each month

+ Make a gift of stock valued in $800 or more.

+ Organize planned giving of $800 o mor=,

+ Contact Ry Woody at rywoody@uwyo.edu
or 307-766-2181 for more information about
joining the Leadership Circle.

Leadership Circle Benefits
Broadeaster Group - $500 - $1,199

+ Invitation to annual Leadership Circle
events

+ General Manager's news updates

+ The satisfaction of knowing you are
investing In a service that connects
Wyoming's communities.

Director Group - $1.200 - $2.499

+ On-air recognition of Leadership Circle
membership (with permission)

+ All the benefits included with the
Broadcaster level.

Procucer Group - $2,500 - $4,599

+ Parsonal WPM Station Tour and mesting
with the General Manager.

+ All the benefits included with the Dirsctor
level.

Executive Producer Group - $5,000 - $9,998

+ Private, StoryCorps style recording session
for you or someone you wish to honor.

+ All the benefits includled vith the Producer
level

General Manager Group - $10,000+

+ doin our General Manager for a meal of your
choice when she is in your area,

+ Complimentary tickets to special events.

+ All the bensfits included with the Executive
Producer level




CORPORATE SPONSORSHIP

Wyoming Public Media recieves 11.6% of its annual budget from devoted
kusiness sponsors in and around Wyoming.

Wyoming Public Media attracts curious, infuential,
tech-saavy, prudent, engaged listeners, and these
are the folks who hear from our wide variety of
sponsors and partners in the Wyoming community
and beyond.

With a listening audience of 85,000+ per week, it
takes an extra little boost to make sure we maintain
full coverage around the clock. The companies,
businesses, and organizations you see below are

an integral part of the Wyoming Public Media family.

With Underwritng, WPM presents your organization’s

name and message in an uncluttered environment free
of traditional advertising. Reserach demonstrates public

radio listeners develop a favorable opinion of the
organizations that support public media,

Underwriting on Wyoming Public Meda supports our
mission of public service and is a 100% commission-
free, tax-deductible gift. Research indicates public
media sponsors are percieved s being socially respon-
sible, as well as being trsuted providers of high-end,
quality products and services.

On Air Underwriting Packages target
your ideal audience by selecting the
news, music, or cultural programming
that best matches your message and
reach. Affordable, targeted on air
announcements can be grouped in
monthly or yearly packages

Challenge Grants multiply the effect of

{=|—| vour philanthropic contribution during

3 our spring and fall membership drives!

Business Challenge Grant funds are used
as an on-air incentive, matching-challenge
for listeners. Grants are an effective way
to gain regional name recognition,
stimulate a spike in new members, and
demonstrate your commitment to
Wyoming Public Media. Challenge Grants
are a win-win for everyone!

Wyoming Puklic Media enakles
access to content across radio,
desktop, tablet, and mokile
devices without geographic limits,
That translates to unigue audio
sponsorship opportunites with
koth familiar and untapped
audiences, Loyal audiences.

54%

54% of public radio listeners feel that

puklic radio is personally important to them.

163%

Public radio listeners are 163% more likely
to apply their high opinion of NPR to brands

that support NPR through sponsorship,

For more information on becoming
a sponsor, please contact
Dianne Burner at dburneriiayo.edu

Podcast Underwriting reaches a
world-wide audience. The fast-
growing popularity of podcasts
creates new opportunities to support
Wyoming Public Media and reach
dedicated listeners. Announcement
opportunities include a 7- or 15~
second "Pre-Roll" before content
begins, or a "Mid-Roll" during a 30-
second, mid-podcast break.

Online and In App Display appeals to
our tech-savvy listeners. Wyoming
Public Media's web and social media
traffic has grown exponentially in
recent years. Businesses and
organizations who support public
radio align their objectives to reach
passionate, loyal visitors through web
tiles and banner ads seen by
thousands of users.



Adton
Alta / Driggs
Butfals
Casper
Cheyenne
Cody
Douglas
Dubsis

Evanston

91.3
91.7

905

901

91.7
9.3

Gillette | 50.9
GreenRiver  90.5
Jackson | 50.3
Kaycee  88.7
Lander | 50.8
Laramie | 919
Lusk 907
Neweastle 505

Plnedale 909

plus HD and streaming worldwide

Powell
Rawlins
Riverton
Rock Springs
Saratoga
Sheridan
Sundance
Thermopolls
Torrington

Worland
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1 pm JAZZ WYOMING
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NEWS
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'WYOMING PUBLIC MEDIA

Wyoming Public Radio
Classical Wyoming

Jazz Wyoming

Wyoming Sounds
wyomingpublicmedia.org

Wyaming Public Media
1600 E. University Ave. Dept 3924
Laramie, WY 82071

(307) 766-2401
wyomingpublicmedia.org

Wyaming Public Media is a statewide service
of the University of Wyoming.
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