
From: Reid Gorman on behalf of jreidgorman@gmail.com
To: James Bosworth
Cc: adam.cloud@hartford.gov
Subject: Re: Introduction
Date: Tuesday, September 20, 2011 12:31:37 PM
Attachments: Back9 Programming Guide_ALL_0603.pdf

Sure thing.

Adam, a download link to our Investor Presentation is provided below:

https://www.yousendit.com/download/bHlEYUlqVEg4aVBIRGc9PQ

Programming Guide is attached.

If you have someone that wants to see the Private Offering Memorandum I will send
it to them upon request.

Please call with any questions.

Thanks!

-- 
Take care,

Reid Gorman
Chief Sales Officer
Back9 Network, Inc.
(850) 867-9170

On Tue, Sep 20, 2011 at 11:36 AM, James Bosworth
<jamesbosworth@back9network.com> wrote:

Reid ,
Please send Adam all electronic files.
Thanks.
Jamie

James L. Bosworth Jr.
CEO, Founder
Back9 Network Inc.
Jamesbosworth@back9network.com
(908) 343-1196

On Sep 20, 2011, at 11:22 AM, Reid Gorman <reidgorman@back9network.com>
wrote:

> Hi Adam,
>
> Sorry I missed you yesterday at Max's during lunch.  Jamie recommended that I
connect with you to discuss Back9Network and some ideas you may have for us.
>
> I'm in town all week and happy to meet up at your convenience.
>

mailto:reidgorman@back9network.com
mailto:jreidgorman@gmail.com
mailto:jamesbosworth@back9network.com
mailto:adam.cloud@hartford.gov
https://www.yousendit.com/download/bHlEYUlqVEg4aVBIRGc9PQ
mailto:jamesbosworth@back9network.com
mailto:Jamesbosworth@back9network.com
tel:%28908%29%20343-1196
mailto:reidgorman@back9network.com



Programming Ideas
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BACK9 PROGRAMMING IDEAS


“THE CUT”


Sleek, cool, current, and the programming hub of the Back9 


Network. Think SportsCenter with an edge and a fusion of 


sports news, entertainment, and even golf gossip. It will be


ESPN quality content with Entertainment Tonight style and a 


touch of Talk Soup irreverence to keep it fun, fast-paced, and 


relentlessly watchable.
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BACK 9 PROGRAMMING IDEAS


“GLOBAL GOLF”


A look at golf and how it varies around the world. From the 


restored links in Scotland to the new desert courses in Dubai 


to how the game is played in land-starved Japan and the 


newest resorts in northern Russia.  Around the world the rules 


may be the same, but little else is.  
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BACK9 PROGRAMMING IDEAS


“SPEED DATING - BACK9 STYLE”
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A dating show with a twist– a guy and a girl are paired up for 


one hole at a local golf course. At the turn, “scores” are added 


up, and we’ll see who plays the back nine with their “heart’s 


match”. 
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BACK9 PROGRAMMING IDEAS


“GOLF & WELLNESS”


Back9 fitness experts examine the health, fitness, and nutritional 


trends that can benefit golfers on and off the course.  From 


mental tips to enhance your focus or relaxation, to workout tips 


and the best food to eat before you tee it up.
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BACK9 PROGRAMMING IDEAS


“THE GOLF REPORTERS”


Partnering with SI/GOLF Magazine, notable golf reporters and 


bloggers examine the top stories in the world of golf and all the 


compelling personalities. This weekly program will entertain 


viewers with a consistently unexpected point of view.  
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BACK9 PROGRAMMING IDEAS


“GOLF GQ”


A fashion-minded golf show featuring grooming, style, and the 


newest golf clothing. Watch and learn where to buy it, and how to 


look great.
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BACK9 PROGRAMMING IDEAS


“GOLF HOUSE”


Broadcast from the USGA headquarters, this program helps you 


learn all there is to know about the sport. Golf House covers 


everything from history to etiquette to the rules to what the 


USGA is doing to preserve and advance the sport. 
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BACK9 PROGRAMMING IDEAS


“THE BUSINESS OF GOLF”


Not getting ahead in the business world? The problem could  


be your golf game. You’re not playing the right courses and 


meeting the right people. This tongue-in-cheek hour-long 


special features the etiquette and politics of playing golf against 


bosses, clients and co-workers. Also, learn how to write off your 


membership on your taxes and other business-savvy tips.
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BACK9 PROGRAMMING IDEAS


“BEER CART GIRL – THE SERIES”
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A fun episodic comedy starring the beer cart girl at a local and 


not-so-great public course. Home from college for the summer, 


the beer cart girl has to deal with golfers of all kinds and all the 


motley employees at the course. 
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BACK9 PROGRAMMING IDEAS


“EXTREME GOLF MAKEOVER”


“Queer Eye” for the golfer. Each week some sad hackers are 


selected for an extreme golf makeover from both a fashion and 


an instructional perspective.  Friends can nominate their most 


sartorially and golf-challenged buddies, and the host, Marty 


Hackel, fashion editor of Golf Digest magazine, will try to fix 


their swings and their appearance.
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BACK9 PROGRAMMING IDEAS


“THE BAGMEN”


We follow a select group of caddies over a season as their 


fortunes rise and fall with their “employers”. 
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BACK9 PROGRAMMING IDEAS


“GOLF SWANK”


A program showcasing luxury brands from around the world 


that appeal to golf’s biggest rollers.  Focused on the best of the 


“bling,” this program looks at categories like automotive, jewelry, 


watches, fashion, wine and accessories that will tantalize the 


swankiest viewers….and those that aspire to own the best. 
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BACK9 PROGRAMMING IDEAS


“SUMMA CUM GOLFER”


Over a course of a year we follow an elite college golf program 


that’s expected to compete for the national title. We get to 


know the coach, the hotshot freshmen, the hopeful walk-ons, 


and the senior expecting to be on the tour soon.
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BACK9 PROGRAMMING IDEAS


“BACK9 EQUIPMENT SHOWCASE”


A compelling showcase of the newest golf equipment. Focus 


will be on technology, product performance, R&D, club-fitting 


methodologies, etc. Be the first to know about the new 


technology that can lower your score.
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BACK9 PROGRAMMING IDEAS


“LPGA EXPOSED”


A reality series offering an inside look at life on the LPGA Tour, 


focusing on relationships, compelling personalities, rivalries, 


gossip, and catfights. For the first time viewers will get a glimpse 


into a tour that’s much different than one might expect! 
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BACK9 PROGRAMMING IDEAS


“GOLF IN THE MILITARY”


This program covers the many ways how golf intertwines with 


the military. Military base golf course reviews, military golf 


championships, staged competitions between the grunts and the 


officers, stories on wounded soldiers using golf as therapy, etc.
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BACK9 PROGRAMMING IDEAS


“PRIVATE LESSONS - FROM 
THE BACK9”


Working with a national magazine, fun instructional programs offering 


a range of lessons for every aspect of the game – driving, the short 


game, putting, etc. Golfers can download off the computer to help 


them lower their handicaps.
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BACK9 PROGRAMMING IDEAS


“MBA GOLF SCHOOLED”


An Apprentice-style series where the great business schools 


loan BACK9 their top MBA students to solve problems. The 


focus will be on the business of golf and the challenges will 


touch every aspect of the game: opening a new course, working a 


pro shop, course development, new membership drive, equipment 


sales and design – even the halfway house and beer carts. 
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BACK9 PROGRAMMING IDEAS


“THE 19TH HOLE”


A program that visits courses around the country known for the 


quality of their 19th holes. We focus on the setting, the beer 


selection, signature cocktails, the bartenders, the customers, 


the best jokes ever told at the bar, and everything else that makes 


each 19th hole unique.
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BACK9 PROGRAMMING IDEAS


PUBLIC DOMAIN – “THE BEST  
MUNICIPAL COURSES”


A likeable host to travel across the country with their bags to 


discover and reveal the most beautiful, challenging, underrated, 


and cheapest public courses. 
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BACK9 PROGRAMMING IDEAS


“CRIBS GOES GOLFING”


Cars, planes, bikes, homes, and the boats of golf-loving celebrities 


and pros.  
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BACK9 PROGRAMMING IDEAS


“GOLF IDOL”


An American Idol/America’s Got Talent style reality show…with 


a twist! A season-long competition, with one guy and one girl 


emerging as winners and given the chance to play on a pro tour. 


But they will need more than just golf talent to win - whether 


it’s singing, dancing or baton twirling, this program showcases 


their talent on and off the course.
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BACK9 PROGRAMMING IDEAS


“THE GREATEST GAME”


A series of documentaries showing how we’ve changed as a 


nation through the prism of golf.  These documentaries will look 


at the times and how they were reflected in golf – from the 


treatment of minorities and women to the rise of the middle class, 


and the development of municipal courses and country clubs.  
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BACK9 PROGRAMMING IDEAS


“EXTREME GOLF”


An extreme take on a golf tournament, where foursomes play 


golf across natural terrain like the Badlands and the Mojave 


Desert.  See what happens when the hole is 7-miles long and 


nothing is groomed.
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BACK9 PROGRAMMING IDEAS


“THE BUCKET LIST”


The Bucket List is a reality show that concentrates on one interesting 


aspect of the sport that every golfer wants and needs to experience 


during his or her golfing career. From playing amazing courses to 


meeting the biggest stars, this is “make a wish” time, where we 


explore the coolest, most exotic and fascinating things in golf. 
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BACK9 PROGRAMMING IDEAS


“RIVALS”


A match featuring a great pro versus a fun celebrity who gets 


all the strokes he or she needs to make the match competitive. 


Calling the match will be the eloquent and sarcastic Ben Wright, 


who follows the twosome in a golf cart with a microphone in one 


hand and a glass of fine Scotch in the other. The entire match is 


condensed into an hour-long show.
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BACK9 PROGRAMMING IDEAS


“BACK9 DESTINATIONS”


Each episode, Back9 Destinations picks a lucky foursome to 


enjoy an all-experience, all-expense paid vacation to the most 


exclusive golf courses and resorts in the world. The golfers, who 


will be picked from submissions to the website, will be treated 


like VIPs- they’ll play the course with the pro and dine with the 


executive chef. (The unique real estate segment of the program 


will cover all aspects of the sponsored real estate destinations, 


from tours and interviews with residents, to financing and an 


actual objective ranking system.)
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BACK9 PROGRAMMING IDEAS


“READY, AIM . . . I CAN’T BELIEVE IT.”


A program where pros attempt incredibly difficult shots. Not on 


the course, but in real life. For example, hit the ‘stop’ sign from 


170 yards or drop a shot through the life preserver floating 210 


yards out in the water.
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BACK9 PROGRAMMING IDEAS


“QUIET PLEASE”


A reality game show that asks golf fans “on the spot” high-


pressure trivia questions about golf and pop culture.  The 


pressure mounts, as the interviewer hits people with tough 


questions for phenomenal prizes.
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BACK9 PROGRAMMING IDEAS


NOT FOR YOU – “GOLFSTYLES OF 
THE GROTESQUELY RICH & FAMOUS”


A program featuring the very best of the most elite golf courses. 


Viewers get an inside peek at the spectacular courses thanks to 


a blue-collar host who knows that if he wasn’t holding a microphone, 


he wouldn’t have been allowed to step foot on these spectacular 


grounds.
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BACK9 PROGRAMMING IDEAS


“ONE IF BY LAND; TWO IF BY SEA”


A program where our hosts visit golf resort locations like Cabo 


San Lucas, Sun River, the Keys, and Panama, where there is both 


great golf and great fishing. 
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BACK9 PROGRAMMING IDEAS


“KEN BURNS, KINDA”


A la Ken Burns, we tell the make-believe saga of Chester Hodgekiss 


and Frank “Scrap Iron” O’Leary. As WWII raged and America 


looked away from professional golf, their great rivalry raged: 


Chester, the Princeton graduate, versus Frank “Scrap Iron” 


O’Leary who learned to play on an overgrown municipal course, 


hustling older golfers with just a 3-wood to help his fatherless 


family survive. 
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BACK9 PROGRAMMING IDEAS


“HOW THE OTHER HALF PLAYS.” 
(THE OTHER .000001% TO BE EXACT)


Every year friends receive a blind invite from a college buddy 


(they all went to Princeton) to be at the airport on a Thursday 


afternoon. They’re told to pack clothes to last until Sunday, a 


bathing suit, and to bring their golf clubs. In a Gulfstream G5, 


they fly to someplace like Nekkar Island (Richard Branson’s 


island) for two days of golf, horseback riding, scuba, etc. At 


night the jet takes them to another location where a special 


dinner awaits them, etc. No one ever knows where they’re 


going but they all go every year. Absolutely insane. And true.
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BACK9 PROGRAMMING IDEAS


“BACK9 BOX OFFICE”


Re-runs of the greatest golf movies…Caddy Shack, Tin Cup, 


Happy Gilmore, Bagger Vance, Bobby Jones Strokes of Genius, 


Dead Solid Perfect, Follow the Sun (Hogan), The Greatest Game 


Ever Played, etc…possibly extend to movies that golfers love 


outside of the game over time. 
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> --
> Take care,
>
> Reid Gorman
> Chief Sales Officer
> Back9 Network, Inc.
> (850) 867-9170
>

tel:%28850%29%20867-9170

