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6.1 Telling Public Radio's Story

The purpose of this section is to give you an opportunity to tell us and your
community about the activities you have engaged in to address community
needs by outlining key services provided, and the local value and impact of
those services. Please report on activities that occured in Fiscal Year 2014.
Responses may be shared with Congress or the public. Grantees are required
to post a copy of this report (Section 6 only) to their website no later than ten
(10) days after the submission of the report to CPB. CPB recommends placing
the report in an "About" or similar section on your website. This section had
previously been optional. Response to this section of the SAS is now
mandatory.

Joint licensee Grantees that have filed a 2014 Local
Content and Services Report as part of meeting the
requirement for TV CSG funding may state they have
done so in the corresponding questions below, so
long as all of the questions below were addressed as
they relate to radio operations in such report. You
must include the date the report was submitted to
CPB along with the TV Grantee ID under which it was
submitted.

 

6.1 Telling Public Radio's Story

1. Describe your overall goals and approach to address identified community issues, needs, and interests through your station’s vital local
services, such as multiplatform long and short-form content, digital and in-person engagement, education services, community information,
partnership support, and other activities, and audiences you reached or new audiences you engaged.

WNKU news continues to cover issues related to diverse audiences covering the economy, education, environment, unemployment, area food
banks/shelters, business issues and more. We have greatly expanded our community meetings within cities of license and other service areas.
Locally produced public affairs content is inserted in our Morning Drive program then placed online for podcasting. Our ongoing outreach
efforts placed WNKU into approximately 155 area events ranging from festivals to classrooms to soup kitchens to our bi-annual highway
clean-up. WNKU continues its deep partnership with our licensee's academic mission and vision.

6.1 Telling Public Radio's Story

2. Describe key initiatives and the variety of partners with whom you collaborated, including other public media outlets, community nonprofits,
government agencies, educational institutions, the business community, teachers and parents, etc. This will illustrate the many ways you’re
connected across the community and engaged with other important organizations in the area.

WNKU continues reaching out to area communities for news and public affairs content, creating features and also producing "a postcard" a
week from a selected city. It is a large task for a small staff. We continue to develop news contacts in our two new cities of license and
beyond. We will be at more events in a broaser area and will continue to eet the mandated 4 public events per city of license. WNKU maintains
our established core cultural relationships while seeking additional opportunities, measuring success by comparing our EEO Report,
underwriting and membership results and audience trends. WNKU continues to work toward the cultivation of a friends group for fundraising,
events and volunteer management.

6.1 Telling Public Radio's Story

3. What impact did your key initiatives and partnerships have in your community? Describe any known measurable impact, such as increased
awareness, learning or understanding about particular issues. Describe indicators of success, such as connecting people to needed
resources or strengthening conversational ties across diverse neighborhoods. Did a partner see an increase in requests for related
resources? Please include direct feedback from a partner(s) or from a person(s) served.

WNKU maintains our outreach in numerous ways. We are again preparing our annual work with the Cincinnati Zoo's Tunes n' Blooms program
this spring, continue to work the Hosea House Soup Kitchen, the Campbell County Adopt-A-Highway Program, area high schools and multiple
academic departments within Northern Kentucky University on the graduate and undergraduate level. Management continues to host quarterly,
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if not more, meetings with civic and business leaders in our cities of license. WNKU reached out to 103 county emergency agencies, most
within our new reach, to re-introduce ourselves as partners in time of need. WNKU regularly hosts station tours to area scout packs.

6.1 Telling Public Radio's Story

4. Please describe any efforts (e.g. programming, production, engagement activities) you have made to investigate and/or meet the needs of
minority and other diverse audiences (including, but not limited to, new immigrants, people for whom English is a second language and illiterate
adults) during Fiscal Year 2014, and any plans you have made to meet the needs of these audiences during Fiscal Year 2015. If you regularly
broadcast in a language other than English, please note the language broadcast.

WNKU continues to engage the NKU campus by serving as resume reviewers/mock-interviewers for the Career Development Center, guest
speaking with the NKU Communications Club and engage upwards of 12 students with the production of our Studio 89 series. All of our
promotional flyers contain an offer of WNKU guest speakers for educational purposes. WNKU is a tour stop for the NKU Community
Connections program which brings grade/high school students to the campus to sample the academic experience. WNKU also engages
diverse audiences through artists that we bring in for on-air interviews, Studio 89 performances, and other station events that allow us to
introduce said artists to a broader audience.

6.1 Telling Public Radio's Story

5. Please assess the impact that your CPB funding had on your ability to serve your community. What were you able to do with your grant that
you wouldn't be able to do if you didn't receive it?

WNKU is a regional network. The loss of the CSG would make a deep impact on our ability to fund our services and grow the station into
financial self-sufficiency. The grant supports the employment of two key staff members who lead our funding/outreach efforts and the costs of
NPR content. The grant is an important part of our ability to purchase national programming. The loss of the CSG would cripple our growth.
With the continues support of the CSG, WNKU will be able to reach into communities and provide our multi-layered service.
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