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Telling Public Radio’s Story – KUMD, Duluth, MN 
LOCAL CONTENT AND SERVICE REPORT 

 

1. Describe your overall goals and approach to address identified community issues, needs, and 

interests through your station’s vital local services, such as multiplatform long and short-form 
content, digital and in-person engagement, education services, community information, 
partnership support, and other activities, and audiences you reached or new audiences you 
engaged. 

KUMD’s primary goal is to serve our audience, especially those who are underserved or un-served within 
our coverage area. We attempt to meet those needs by producing both entertaining and informative 

programming. Although our local public affairs programming centers on arts and cultural heritage, the 
environment and civic engagement, KUMD is also resolved to providing relevant information concerning 
news issues affecting the lives of those we serve. An example was set in June of 2012, when Northern 

Minnesota, especially the Duluth area, was hit with a historic flood, causing a great deal of regional, city, 
and individual devastation. KUMD was instrumental in providing critical information to the area, featuring 
live interviews with the Mayor, city infrastructure officials, FEMA, and area non-profits that assist those in 
emergencies. In 2016 KUMD continued its role in sharing critical information as it provided extra coverage 
on the historic storm that hit the Duluth area. KUMD shared emergency information, tree removal and 
other recovery updates. KUMD is committed to providing weather information every hour all year long and 
continues to offer coverage of severe weather, including snow storms, tornadoes and thunderstorms. 

KUMD programming features numerous locally relevant segments, covering issues from environment, to 
Native American culture, music, theater and more. For example, Community Conversations, a half-hour 
panel discussion dives into current hot topics offering local perspective on anything from veterans’ issues 
and mental illness to economic impact of arts and culture and more. Like most of KUMD interviews, these 
stories are available online and promoted both on-air and through social media. 

KUMD partners with over 50 area music and cultural events (many of which are organized by non-profits) 
each year keeping listeners informed and encouraged to participate.  At the events KUMD staff gets to 
engage with the audience sharing information about its programming. Some of the bigger events, such as 
Duluth Homegrown Music Festival, KUMD provides extra coverage with in-studio sessions, photo 
blogging and video coverage. The station also hosts over 60 in-studio sessions of local, regional and 
national bands, encouraging its listeners discover more local and independent music. 

Through KUMD's ever-changing and diverse programming the station is able to reach new audiences. An 
example of that is KUMD's Ojibwe Stories, which has a loyal growing number of listeners both on-air and 
online. 

KUMD programming is available through the broadcast signal, streaming on the KUMD website, podcast 
and archived segments. Station’s new enhanced website allows easy access to KUMD programming (live 
and archived) and also provides a calendar for area events. KUMD serves a growing number of followers 
(currently totaling over 10,000) on different social media platforms.  

2. Describe key initiatives and the variety of partners with whom you collaborated, including other 
public media outlets, community nonprofits, government agencies, educational institutions, the 
business community, teachers and parents, etc. This will illustrate the many ways you’re 
connected across the community and engaged with other important organizations in the area.     

KUMD is extremely connected to the community in a variety of ways. We have developed the following 
partnerships which help us in providing relevant programming: University of Minnesota-Duluth, College of 
St. Scholastica, Lake Superior College, League of Women Voters, CHUM, United Way, Salvation Army, 
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Animal Allies, Glensheen Historic Estate, Park Point Arts Fair, Duluth Homegrown Musical Festival 
Committee, PAVSA (Women’s Shelter), Loaves and Fishes (Homeless Shelter), The Damiano Center, 
Beargrease Sled Dog Marathon and many others.  

KUMD also airs the Duluth City Council meetings every other Mondays. 

KUMD receives support from over 120 businesses and nonprofits each year, underwriting revenue and 
trades included. Some of these organizations are media outlets, such as PACT TV (Public Access 
Television), Reader Magazine, Transistor and Perfect Duluth Day (online). Through PACT TV KUMD is 
able to reach even a wider audience, as PACT TV airs KUMD programming on two of its channels all 
year long. 

 3. What impact did your key initiatives and partnerships have in your community? Describe any 
known measurable impact, such as increased awareness, learning or understanding about 
particular issues. Describe indicators of success, such as connecting people to needed resources 
or strengthening conversational ties across diverse neighborhoods. Did a partner see an increase 
in requests for related resources? Please include direct feedback from a partner(s) or from a 
person(s) served. 

Each December, KUMD features numerous area non-profits in an informative “Caring and Sharing“ 
segment, which allows those non-profits to present to our audience, what they do, what they need, and 
how to help that organization meet its needs. In addition, we run a variety of PSA’s that promote non-
profits in our area. 

We have many examples of special series of interviews born of great partnerships sharing critical 
community information increasing enormously KUMD's web traffic and community feedback. One of them 
is: Journey to Wellness in Indian Country, a program created in partnership with the University of 
Minnesota Medical School which specializes in Native Health research. In addition to letting listeners 
know about some of the groundbreaking work being done here, it gives a voice to a community that has 
too often been underrepresented in the media.  At a time when diversity is being encouraged on all levels 
of society, the series is a powerful tool to build understanding through thoughtful examination of how a 
Native or minority person's experience might differ from "mainstream" culture.  It is an excellent way to 
provide Native and minority youth positive role models, to see people who look like themselves as 
doctors, professors and trail blazers in Indian Country.  “Journey to Wellness in Indian Country addresses 
misconceptions about Native people and most importantly stresses the importance of AI/AN themselves 
rebuilding and running our own health care.  The show gives us an opportunity to highlight examples of 
AI/AN developed and managed programs that most effectively address any one many health issues that 
we face,” says Medical School Director Mary Owen. 
 
KUMD also aired a series on The Local Solutions to Poverty Forum, an event that takes place during 
election years, where city and county candidates for office are invited to attend, but people experiencing 
poverty are the featured speakers.  KUMD recorded and aired each of the six speakers and their stories 
about people grappling with the lack of affordable housing, local dentists who don't take Minnesota Care, 
transportation barriers for people with disabilities and more. The forum was sponsored by five local 
charitable organizations that serve the homeless and families in need. It created a powerful dialog 
between the homeless and city officials, trying to find real world poverty solutions in our community.  
These special KUMD features offer opportunities for organizations and people whose voices and 
circumstances are not widely heard or understood to talk about the very real challenges they and 
thousands of others here in our community face every day.   

KUMD has set record highs during our membership drives (both fall and spring) over the last two years. 
Comments from members indicate they greatly appreciate the local coverage of events and public 
interest interviews that improve the quality of life in Northern Minnesota. 

 4. Please describe any efforts (e.g. programming, production, engagement activities) you have 
made to investigate and/or meet the needs of minority and other diverse audiences (including, but 
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not limited to, new immigrants, people for whom English is a second language and illiterate 
adults) during Fiscal Year 2016, and any plans you have made to meet the needs of these 
audiences during Fiscal Year 2017. If you regularly broadcast in a language other than English, 
please note the language broadcast. 

Our listening area includes a vital Native American population and KUMD strives to serve this 
community.  KUMD produces and syndicates a monthly 30-minute program called "Ojibwe Stories", 
featuring the Ojibwe language, local elders, cultural traditions and more.  The Ojibwe sections of the 
program are re-iterated in English.  In addition, KUMD aired a variety of Native Americn special series in 
2016 including a two-week daily segment on powwows plus celebrated Native American Heritage month 
in November with daily segments about Ceremonial Tobacco Use and a daily segment called Veterans 
Voices: Native Warriors.   

KUMD also airs a number of programs that share minority culture with a focus on African American and 
the African diaspora with music in programs including "Caribbean Roots," "Soul Village," Blues Alley, as 
well as international programs like "The Latin Alternative" and the "Putumayo World Music Hour."   
  
KUMD will continue to produce one of our most popular programs, Ojibwe Stories, which is picked up by 
a number of other stations.  We anticipate continuing each of these programs, and are working with other 
groups to consider other diversity programming. 
  
As for additional programming, we would love to be able to repeat our efforts, if funding is available.  
  

5. Please assess the impact that your CPB funding had on your ability to serve your community. 
What were you able to do with your grant that you wouldn't be able to do if you didn't receive it? 

CPB funding is absolutely critical to KUMD, The Duluth Alternative.  It allows us to continue 
providing diverse and non-commercial programming and to create more content that matters specifically 
to our area audience. We have only eight full-time employees, all of whom are committed to meeting the 
needs of our audience on-air and online. Without the CPB grant, we would be forced to cut staff, eliminate 
programs and would lose our ability to produce and air many of the local and national programs. 

 
With the CPB grant we are able to have enough staff to continue creating new meaningful community 
partnerships and programming, which in the end results in stronger, healthier community. 
CPB funding helps KUMD to continue being the kind of radio station that truly broadcasts in public 
interest. The way radio is supposed to be. 
 


